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Strategic Intent

To become FMCôs global one stop shop for market, strategy, and business 

intelligence of the automotive and related industries.

Mission

The Knowledge Center provides actionable information and innovative solutions that 

connect our business partners to key information needed to make decisions and 

deliver results.

Goal

We excel at the technicalities of searching, the intricacies of source selection and 

the understanding of information retrieved.

Our key activities support the larger organization, including the acquiring and 

managing external information, fulfilling research requests and providing current 

awareness services and knowledge consultancy.

Knowledge Center Strategy and Mission
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Agenda:

ÅContext and alignment of the Knowledge Center within Ford in 
relationship to authenticity and authority of data:
ÅIntranet

ÅCatalog

ÅDocument management

ÅDatabase management

ÅInternet ïsocial networking (professionals / employees)

Å
ÅQuality metrics for data
ÅAccuracy

ÅCompleteness

ÅTimeliness

ÅData interpretation
ÅUnderstand the context of the data supplied (who and what)

ÅUnderstand how the user is going to use/apply the data

ÅSocial Networking and Ford
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(313) 323-6678

Alicia Biggers (abiggers@ford.com)

Q & A

Contact Information


